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Thank you for your interest in the role of Executive Director of Advocacy and Campaigns at 
WWF. This is a job where you can help us change the world and – most important of all – 
protect it for future generations.

At WWF, we have long been known for our rigorous science, outstanding programmes and 
strong brand. Now we want to use these assets to drive changes that will make it politically, 
socially and economically unacceptable to degrade our planet’s precious natural resources.

This ambition is reflected in our new strategy, which puts campaigns and advocacy at its 
heart, with a new organisational structure to support this, a dedicated budget of more than 
£6m and a talented team of 80 who report to this role. Our strategy is tackling many of the 
root causes behind nature’s decline – notably the food system and climate change.

At the same time, we are working towards a radical change in 
culture – fostering an assertive and urgent campaigning 
mentality across the organisation as well as the capacities 
and capabilities to be more agile, faster-paced and 
structured for delivery.

Tony Juniper’s appointment 18 months ago reflects this 
ambition. He has helped us on the journey to become 
the vigorous campaigning entity we want to be. He has 
helped us raise our game. With Tony moving to become 
the chair of Natural England to use his influence there to 
fight for the restoration of nature domestically, we seek a 
successor who can continue the journey and take us to the next 
level of effectiveness.

If you are such a leader, please consider joining us and inspiring a global movement of 
people who’ll help make sure restoring nature is put at the heart of all the decisions we make 
in our everyday lives.

We look forward to hearing from you.

Tanya Steele 

LETTER FROM OUR 
CHIEF EXECUTIVE
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“Our world 

is under threat like 
never before. We are the 

first generation to know we 
are destroying the world. And 
we could be the last that can 

do anything about it.” 
Fight For Your World  

Campaign, WWF



Humanity is wiping out life on Earth and we are fast approaching the point of no return, when the damage can no 
longer be undone.

WWF’s latest Living Planet Report, published in 2018, showed the abundance and diversity of species are in steep 
decline, with wildlife population sizes falling on average by 60% between 1970 and 2014. This has been primarily 
driven by the food and agriculture system as well as the devastating onset of climate change.

This is not a far away problem, happening only on the other side of the world. Things are as bad on our own doorstep. 
Over half of UK species have declined since 1970. More than one in 10 of around 8,000 species assessed are under 
threat of disappearing from our shores altogether.

We are tackling the underlying root causes driving nature’s decline, and focusing our attention on the three biggest 
challenges on which we think WWF and the UK are best placed to have the greatest impact:

• preventing climate change and safeguarding polar regions; 

• creating a sustainable food system; 

• ensuring we don’t lose iconic species and habitats.

CONTEXT
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We have several exciting developments in the pipeline. On 5 April, Netflix releases the Our Planet series, voiced by our 
ambassador Sir David Attenborough and produced in collaboration with WWF. At the same time, we are working to 
ensure the UK’s post-Brexit legislation, including the Environment Act and Agriculture Act, not only protects nature 
but also actively restores it. We expect this legislation to have a similar effect to the UK Climate Change Act – giving the 
UK the authority to take a leadership role on the environment and especially the restoration of nature internationally.

This will be critical as 2020 will include a unique set of political moments that present major opportunities for 
the environmental movement. These include the United Nations celebrating 75 years since its foundation, the 
reassessment of the UN’s Sustainable Development Goals, and Beijing hosting the next Convention on Biological 
Diversity. Our goal is the UN General Assembly declaring a planetary emergency, which will pave the way for a New 
Deal for Nature and People.

RECENT DEVELOPMENTS
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1961: WWF is founded and
Peter Scott designs our simple
black-and-white panda logo.

1980: With others, we promote the
concept of sustainable development
– living within the limits of the natural
environment – for the first time.

1989: We help achieve a ban on the
international ivory trade.

1998: We and the World Bank form an
alliance to set up a worldwide network of
protected areas by 2005, including 200
million hectares of well-managed forests.

2003: Our campaigning makes illegal
trade in endangered wildlife an
arrestable offence in the UK.

2013: Sir David Attenborough
officially opens the Living Planet
Centre, our new HQ in Woking.

2015: We play a key role pushing
world leaders to agree ambitious
measures at the Paris climate talks.
And we help shape the UN’s
Sustainable Development Goals.

2018: We help convince the 
UK government to commit to a 
domestic ban on trading ivory. This 
follows vital WWF-supported ivory 
trade bans in China and the US.

1975: We help to establish the
Convention on International

Trade in Endangered Species of
Wild Fauna and Flora, which

leads to the formation of
TRAFFIC – to monitor global

illegal wildlife trade.

1985: We help bring about
an international

moratorium on whaling.

1991: We launch the 1995 Group
(later relaunched as the WWF-UK

Forest & Trade Network) –
companies dedicated to responsible
management of the world’s forests.

2002: We begin our long-term
partnership with HSBC – to protect

freshwater habitats in countries
including Brazil, China and the UK.

2009: Our 10-year
campaign achieves legal

protection for UK seas.

2014: Our global campaign
keeps Virunga – one of Africa’s
most incredible national parks

– free from the immediate
threat of oil exploration.

2016: Our efforts contribute to the first 
increase in global wild tiger numbers in 

conservation history.
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Reporting to the Chief Executive, the Executive Director of Advocacy and Campaigns is a key member of the 
organisation’s senior leadership team helping determine and implement our overall organisational strategy. The role 
oversees a budget of £6.5m and the following teams: Campaigns and Public Affairs; Environment Policy and Advocacy 
(Environment Policy and Advocacy Legal unit, Climate Change, Conservation Intelligence, Food and Landscapes, 
Marine); Sustainable Economy (Blue Economy, Finance and Green Economy, Sustainable Development and Trade); 
WWF Scotland and WWF Cymru; Education and Youth Engagement. The directors for each of these teams report 
directly to this role (see appendix for organisation chart).  

The role will be a prominent spokesperson for WWF and, together with the team, will have responsibility for 
maintaining relationships with a whole range of audiences, including politicians and government officials in 
Westminster, Edinburgh and Cardiff, major businesses and finance sector stakeholders, the education sector, partners 
in other NGOs and campaigning groups, and youth and community organisations. 

Finally, this role will have an international element to it. We’re part of the WWF network, which is active in nearly 
100 countries and benefits from the support of five million people worldwide. As the founding member, one of the 
largest national organisations in the network and with a strong campaigns and advocacy function, WWF-UK’s advice, 
guidance and understanding of best practice is frequently sought. So, this role will have a significant leadership 
responsibility to maximise the impact of international campaigns and advocacy efforts.

ROLE OVERVIEW
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• Play a prominent role as a member of the senior 
leadership team (Executive Group), sitting on 
councils and other decision-making bodies within 
the organisation.

• Provide strategic leadership and oversight of 
WWF’s advocacy and campaigns strategy, including 
the development of our key public campaigns, 
our approach to political advocacy, our advocacy 
response to Brexit and our global work to secure a 
New Deal for Nature and People.

• Maintain oversight of our policy and advocacy 
teams, working on climate change and energy; the 
marine environment and fisheries; sustainable 
development and trade; sustainable economy and 
finance; and food and landscapes, including those 
teams in our devolved offices.

• Have oversight of the Education and Youth 
Engagement team, which provides children and 
young people with the inspiration, knowledge and 
skills to help restore nature and take action to 
protect the environment.

• Provide strong, inspiring and motivational 
leadership and management of the Advocacy and 
Campaigns department including developing people, 
budget management, and clear, simple processes.

• Maintain close collaboration across all directorates 
within WWF, to ensure a coordinated approach to 
advocacy and campaigns.

• Develop and maintain strong relationships with  
key decision makers, governments, businesses  
and NGOs.

• Play an active role in supporting the WWF Network, 
including in helping to formulate key global 
campaigns with popular resonance, and ensuring 
that UK experience and expertise are used to drive 
forward our global advocacy aims.

• Act as a key media spokesperson and undertake a 
wider representational role for the organisation.

KEY RESPONSIBILITIES 
AND ACCOUNTABILITIES
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PERSON SPECIFICATION

• Experience of successfully advocating environment or 
development policy change to decision makers at the highest 
levels of government, business and NGOs.

• Proven experience of leading effective influencing at a senior level.

• Good knowledge of UK (including devolved) governments, EU 
and UN political institutions.

• Substantial experience of designing and leading successful mass 
public-facing campaigns that achieved influence and generated 
financial income.

• Proven leadership skills, with the ability to inspire and motivate 
both directly managed and cross-organisational teams.

• A clear understanding of how to land impactful advocacy 
and campaigning messages with media and other external 
influencers.

• Experience of developing, allocating and monitoring budgets.

• An ability to demonstrate a corporate approach, including a 
track record of contribution to cross-organisational initiatives 
and proven ability to negotiate support for projects from across 
an organisation or network.

• Exceptional interpersonal and 
influencing skills with the ability to 
build collaborative partnerships and 
networks.

• High level of strategic thinking and 
planning skills, including the ability 
to set priorities, develop shared 
workplans and evaluate progress.

• Excellent communication skills, 
including the ability to engage 
successfully and motivate people both 
inside the organisation and externally, 
and ability to tailor communications to 
different audiences.

• Commitment to, and understanding 
of, the mission, values and activities of 
WWF, with an interest in and passion 
for conservation issues and the global 
environmental agenda.

• Demonstrable skill in building, leading 
and motivating high-performing teams.

EXPERIENCE, QUALIFICATIONS 
AND KNOWLEDGE

SKILLS AND 
COMPETENCIES
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WE ARE COURAGEOUS
WE ARE PASSIONATE
WE ARE COLLABORATIVE
WE ARE GUIDED BY SCIENCE AND
INSPIRED BY THE WONDERS OF NATURE

These values should be embedded in your work and behaviour, and any associated policies and processes should be 
adopted consistently.

WWF-UK’S VALUES
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TERMS AND CONDITIONS 

HOW TO APPLY

THE PROCESS 

The role is full time and permanent and will be based at WWF’s Woking office, the Living Planet Centre. The salary 
will be circa £95K depending on the competencies and experience of the successful candidate. The package also 
includes 25 days’ leave and a pension.

Applications should be sent by email to Sam Stephens at sam.stephens@macaulaysearch.com 

The closing date for applications is 4 April.

Your application should comprise: 

•  a full CV including a full employment history showing responsibilities held and relevant achievements; 

•  a covering note of not more than one and a half pages summarising your motivation and reasons for being 
interested in this position; 

•  daytime, evening and/or mobile telephone numbers (to be used with discretion). 

Macaulay Search has been engaged as adviser on this appointment. A selection of candidates will be invited to 
interview at WWF’s Living Planet Centre in Woking on 30 April. You can expect to hear from Macaulay Search by 
16 April if you have been invited for interview.

This document sets out key responsibilities of the role and is not intended to be an exhaustive list of 
tasks and duties. We reserve the right, at our sole discretion, to reasonably vary the responsibilities 
from time to time depending on the needs of the organisation without changing the level of the role.
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APPENDIX: 
WWF-UK STRUCTURE

Tanya Steele
CEO

WWF-UK

Communications

Strategic 
Engagement

Media  
and Content

Digital

Supporter Income 
and Engagement

Relationship 
Marketing

Philanthropy  
and Events

Partnerships

Insight  
and Analysis

Our Planet

Communications 
and Fundraising – 

Our Planet

Advocacy –  
Our Planet

Content

Science and 
Conservation

Conservation 
Programmes

Science

Food Strategy

Public Sector 
Partnerships

Design  
and Impact

Advocacy and 
Campaigns

Sustainable 
Economy

Environmental 
Policy and  
Advocacy

Campaigns and 
Public Affairs

WWF Cymru

WWF Scotland

Education and  
Youth Engagement

Operations

ICT

Corporate  
Services

Finance

Human  
Resources

Facilities
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